Introduction
Over the last two decades the study of film title translation has become a burgeoning field of research (Díaz 1997 , González 1997 , Navarro 1997 , Calvo 2000 , Santaemilia 2000 , Mendiluce and Hernández 2005 , Luján 2010ab, Leonardi 2011 , Mei 2010 , Chang 2012 , Baicchi 2013 , Šidiškytė and Tamulaitienė 2013 1 . One of the main tenets of descriptive translation studies is that the translation process should be target-oriented (Munday 2001) . It is also broadly acknowledged that pragmatic (and not only linguistic)
factors should be taken into account since they play a prominent role in this process. A good translation of a film title persuades the potential audience into watching the film.
In this connection, Vermeer's (1989) skopos theory argues for a shift from the prescriptive notion of linguistic equivalence to the descriptive conception of functional appropriateness. In spite of the current reluctance to prescribe norms, scholars theorizing about the practice of translation have put forward some strategies that describe what happens in the translation process. For instance, Vinay and Darbelnet's (1958) translation technical procedures exerted considerable influence on later writings on translation. These pioneering scholars claimed that these strategies fall into two main groups: direct (or literal) and oblique (non-literal) methods. Literal translation takes place in cases of exact structural, lexical, or even morphological equivalence between the source and target texts. Three main procedures of literal translation can be distinguished: borrowing (keeping the original title), calque (a foreign word or phrase is literally translated and incorporated into the target language), and literal (word-forword) translation. In contrast, oblique translation occurs when literal translation
procedures cannot be applied. Oblique translation strategies can be further classified into transposition (a shift of word class), modulation (a shift in cognitive categories or point of view), equivalence (the translation of the same situation by means of a different phrase; this strategy usually holds for the translation of idioms or proverbs), and adaptation (a shift in cultural environment). Other influential accounts of translation techniques are Vázquez Ayora (1977) and Newmark (1988) , among many others. The 1 The research on which this paper is based has received financial support from the Spanish Ministry of Economy and Competitiveness, grant no. FFI2013-43593-P. clac 66/2016, 301-339 peña-cervel: film title 304 translation of English film titles into Spanish has awakened great interest among scholars (Martí and Zapater 1993 , Díaz 1997 , González 1997 , Navarro 1997 , Calvo 2000 , Santaemilia 2000 , Mendiluce and Hernández 2005 ). These studies report interesting results concerning the functions of the translated titles and the identification of the most common translation methods. The strategies employed in film title translation are found to be the following ones: keeping the original English title (borrowing), translating the source title literally, departing from the original title to meet commercial requirements or to be faithful to the grammar of the target language (either by modifying the title slightly or by providing a new title -this is what is known as free translation), using additional information (glosses) in the translation, and omitting some elements of the original text. This is a factual description of translation strategies. In this paper, following Peña (2013 Peña ( , 2014 , we go beyond the descriptive into the explanatory level by offering a principled account of translation strategies in terms of cognitive modeling. More specifically, we make use of previous work by Ruiz de Mendoza and Galera (2014) on what they term content (or low-level) cognitive operations, which they argue can be attested across levels and domains of linguistic enquiry. Our aim is to use part of this preliminary work in order to determine relevant motivating factors underlying the translation strategies of film titles when these are not literal renderings or when the English title is not preserved at all (Peña 2013 (Peña , 2014 . Similarly, Baicchi (2013) also felt the need to offer a principled account of translation strategies but she did it from a different perspective, from a semiotic point of view. Moreover, her corpus of analysis was a set of films produced in English-speaking countries and the corresponding film titles in Italian.
Our study is very much in line with the claim made in Rojo and Ibarretxe-Antuñano (2013: 10-11) that Cognitive Linguistics can contribute to the development of Translation Studies because meaning (rather than form) plays a prominent role and language is naturally linked to cognitive processes. In keeping with this assumption, our proposal seeks to provide a link between the linguistic material involved in film title translations and cognition. In this regard, Rojo and Ibarretxe-Antuñano (2013: 13) define the process of translation as the perfect integration of linguistic and conceptual aspects. Moreover, according to these scholars, one of the future challenges which should be addressed in the field of Translation Studies is "to uncover the conceptual clac 66/2016, 301-339 peña-cervel: film title 305 operations which guide the use of translation strategies in the process of recreating meaning" (Rojo and Ibarretxe-Antuñano 2013: 10) . Thus, our study contributes to filling this gap.
The remainder of this paper is organized as follows: section 2 offers a brief discussion on the science of titles and of the research into the translation of film titles; section 3
provides an outline of methodological underpinnings; section 4 is devoted to the definition of two key notions within Cognitive Linguistics which are central to our analysis: Idealized Cognitive Models (ICMs) and cognitive operations. Section 5 presents a fine-grained analysis of the content cognitive operations which mediate and motivate the translation of English film titles into Spanish. Finally, section 5 summarizes the main findings of this study and sketches new lines for future research.
Title translation research
Titles play a prominent communicative role since they are attention grabbers for prospective readers or viewers. An eye-catching title can persuade a potential audience into reading a book/newspaper or watching a film. Much in line with descriptive approaches to translation, we argue for a notion of translation which takes into account communicative and functional aspects rather than merely the linguistic form of both source and target texts. Translation involves the retextualization or recodification from a source text to a target text (Samaniego and Campos 2003: 189, Samaniego 2007: 122) . In fact, as Baicchi (2003: 9) observes, "the translator shapes his own representation of the meaning of the text". Additionally, translation takes into account the specific communicative circumstances of both texts. In this connection, Vermeer and Reiss (1984) , the pioneering scholars of skopos theory, focus on the purpose of translation, which guides the translation techniques and methods that are to be used in order to render a functionally adequate product.
Moreover, any text will be regarded as a translation if it is accepted as such within a clac 66/2016, 301-339 peña-cervel: film title 306 given cultural system (or polysystem) at a given point in time leaving aside its quality and faithfulness to the original (Rabadán 1991 , Toury 1995 .
Regarding research into title translation, Nord (1995 Nord ( , 2009 ) has distinguished six functions of titles that are to be taken into consideration in the process of translation.
They can be grouped into two sets: essential and optional functions. The former comprise the following types of function: distinctive (each title should be different from other titles which belong to the same corpus and culture), metatextual (each title should obey the genre conventions of the culture it pertains to), and phatic (each title must engage its culture-specific audience and, if required, should be remembered for some time). Among the optional functions we find the additional ones: referential (the information which is conveyed by means of the title must be easily understood by the addressees by resorting to their culture-specific world-knowledge), expressive (if there are any emotions or evaluations involved in the original title, they should be carried over to the target text), and appellative (any appellative intention must take into consideration the audience's susceptibility and expectactions). Newmark (1988) On the basis of these observations, we might wonder about the purpose of film title translation. The main goal of a film title is a persuasive one which seeks to seduce the potential viewers into watching the film. Accordingly, the translation of a film title also aims to arouse interest in the audience. As pointed out by Samaniego, Velasco and Fuertes (2005: 63-64) Concerning film title translation, these practical analyses can be grouped into two broad categories: those carried out by European scholars (Martí and Zapater 1993 , Calvo 2000 , Santaemilia 2000 , Luján 2010ab, Mendiluce and Hernández 2005 , Leonardi 2011 , Baicchi 2013 and those conducted by non-European scholars, mainly Asian writers (Kelan and Wei 2006 , Yin 2009 , Mei 2010 , Chang 2012 , Šidiškytė and Tamulaitienė 2013 . All of them share the language of the source film titles, English, and differ as to the language of the target film titles. While acknowledging the arduous task translation always involves, when the source and target languages do not belong to the same family this task becomes a daunting one owing to the linguistic and cultural differences. In spite of addressing different issues and needs, these studies are descriptive. Our proposal is explanatory in the sense that it is mainly concerned with the motivating factors which underlie the translation strategies employed in the translation of English film titles into English. It was first put forward by Lakoff (1987: 68) and defined as the way in which we organize our knowledge. ICMs are cognitive structures which represent reality from a certain perspective, in such a way that they result in a process of idealization of reality. The hearer needs to adjust the meaning of the expression in such a way that it complies with real standards of speed. The purpose of the hyperbolic scenario is to convey to the hearer, in an impacting way, the speaker's emotional reaction of surprise and admiration.
(iv) Echoing. This notion was put forward by Sperber and Wilson (1995) to account for irony from a cognitive-pragmatic point of view within the framework of Relevance Theory. Echoing is highly dependent on context. By way of illustration, take the utterance John is a conscientious student in a situation in which John skips class and does nothing all day long. This utterance is an echo of a state of affairs that ostentatiously contradicts John's father's previous opinion about John (that he makes great efforts to get the highest marks at university). However, echoing is not always ironic. As observed by Sperber and Wilson (1995) (ii) Parameterization and generalization are also converse cognitive operations.
Parameterization consists in fleshing out a general configuration with more specific conceptual material in order to adjust the meaning of the utterance to contextual requirements. In this connection, Paradis (2000) argues for the semantic underspecification of adjectives. Bad, for example, has to be parametrized differently according to contextual factors. It is only in context that this adjective can display its meaning potential (bad in bad weather means unpleasant, in bad diet it implies likely to harm your health or your body, in a bad decision it suggests unsuitable, etc.). In contrast, generalization describes a process whereby a specific configuration grants access to a more general one.
For example, the verb do captures any action whose actual value can be discerned from the context (e.g.
I'll do the dishes while you do the ironing).
(iii) Saturation or completion is a phenomenon that has been extensively studied in pragmatics and the philosophy of language (cf. Sperber and Wilson 1995, Carston 2002 Following Ruiz and Galera (2014: 18), we have endeavored to motivate linguistic phenomena (more specifically, the translation of film titles) by exploring their cognitive and communicative basis. The rationale behind this aim is that according to these scholars communication and cognition go hand in hand. Moreover, they further argue that cognitive and communicative adequacy are required in order to meet explanatory adequacy (Ruiz de Mendoza and Galera 2014: 18) . In contrast to previous studies on the translation of English film titles into Spanish, which only achieved descriptive adequacy, ours seeks explanatory adequacy in the sense that it tries to provide a principled basis for the linguistic data under analysis.
Our study is qualitative but here we would like to make some quantitative remarks.
These are the methodological steps that have been taken in our analysis of the data: to other translations following non-literal translation methods).
-Second, we have discarded those Spanish counterparts which comply with literal translation procedures and, consequently, we have centered our attention on those Spanish renderings which conform to non-literal or oblique translation techniques.
-Third, we have analyzed the different content cognitive operations (both 'stands for'
and 'identity' relations) which underlie the translation of English film titles into Spanish as guided by oblique translation techniques with a view to providing an explanatory account of our object of study. Two considerations are in order here: (i) as our analysis will show, several cognitive operations are usually intertwined with one another in the same example and it proves really hard to find examples on which only one cognitive operation is at work; and (ii) we have devoted most of our discussion in section 5 to 'stands for' relations, especially to expansion and reduction operations and to a lesser extent to parameterization because they have been found to play a very prominent role holds between the original title and its translated counterpart affords schematic access to the whole generic domain of action and then highlights a prominent subdomain, the result brought about by the action. Kövecses and Radden (1998: 49) put forward that
ICMs are perceived as parts with wholes. Since metonymic relations of expansion and reduction operate on parts and wholes, ICMs like the notion of action can lie at the basis of such stand-for relationships. Kövecses and Radden (1998: 55) argue that the metonymy ACTION FOR RESULT is a part-for-part operation inasmuch as agents, instruments, objects involved in the action, results, means, manner, the action itself, etc. He is depicted at a much smaller proportion on the poster and looks at her as if she were on a pedestal far beyond his reach. These titles are not likely to respond to marketing needs inasmuch as they are too long to be attention grabbing titles for a film. On the other hand, translations like 'persona sumisa' ('meek person'), 'borrego' ('sheep'), or 'pelota' ('brown-noser') carry negative connotations which the film distributor would probably wish to circumvent.
Furthermore, to capture the full meaning implications of this example, echoing as a cognitive operation has been found to play a crucial role in the Spanish example, which is a non-ironic echo. Repetitions of instructions or orders are actually intrinsically echoic. This echo spreads over the whole clause. Since this echo does not clash with the actual state of affairs, but simply emulates it, there is no irony. It is a straightforward command from a speaker to the yes man, who will be willing to receive and take any order. This title is highly informative in the sense that it illustrates one of the many orders that the addresser will be ready to comply with.
An explanation in terms of metonymic complexes helps us to provide a reasoned interpretation of a myriad of seemingly unmotivated translated film titles. In fact, these free translations are but the result of a double metonymic operation. According to Ruiz Monkey business is understood as dishonest behavior. However, the plot of this film requires the reinterpretation of this polysemous expression. Barnaby Fulton is a research chemist who is working on a youth formula. By chance, one of the chimps on which he was testing his experiment, Esther, succeeds in developing the elixir of youth (a stupid fact indeed, not only because Esther is a chimpanzee but also because this chimp discovers the youth formula by accident). In the Spanish title the main focus is on the action, or more specifically on the result, of developing this elixir of youth. First, an expansion operation takes place in which something which is carried out by a monkey Stephen discovered bright leaf tobacco accidentally. The wood fires in the tobacco barn gave off so much heat that he fell asleep and when he woke up the fire had almost died out. In order to relight the fire, he threw some charred logs onto the fire. This resulted in the brightest yellow tobacco ever produced. This kind of tobacco received this name because of the variety of leaf, a robust one, used to manufacture tobacco products. The construal of the connection between the American and Spanish titles of this drama calls for a triple metonymic operation which involves both reduction and expansion. First, bright leaf is metonymically reduced to one of its subdomains, the product used to make tobacco. Second, the product itself affords conceptual access to the tobacco company (a matrix domain which includes other subdomains like the machines used to manufacture the final product, the setting of the company and the producer, among others). And finally, the company is mentioned to give focal prominence to a salient element, the producer, the king of tobacco. In sum, the metonymic complex BRIGHT LEAF FOR
PRODUCT USED TO MAKE TOBACCO FOR COMPANY FOR PRODUCER underlies the relationship between the American and Spanish titles of the drama under
analysis. Note also that the metaphorical implication that something bright is good is carried over to its Spanish counterpart, since the producer is said to be a king. This also brings about positive connotations. Another interesting example of metonymic generalization which merits special attention is Manhunter and its Spanish counterpart Hunter. The Spanish title is a borrowing from English but rather than adopting the original title itself, a more generic word is used.
This fact reveals the lack of interest in the object of hunting in the Spanish title.
Identity relations
Now we will focus our attention on those identity relations which underlie the relationship between the English film titles in our corpus and their Spanish counterparts, mainly echoing, strengthening, mitigation, and comparison by contrast. While these non-ironic cases of echoing are found to operate at the lexical level, ironic echoing occurs at the non-lexical level (at both the implicational and illocutionary levels). We concur with Ruiz de Mendoza and Galera's (2014: 182) title corresponding to the source title Angel Heart is Corazón satánico ('Satanic heart').
The same entity, a heart, is attributed opposite characteristics: it is both angelic and satanic in the source and target domains respectively. This is an antonymic clash which can be solved in the context of this film. As was observed in connection with the film title Summer school, two concepts which are juxtaposed in an oxymoron can be reconciled. In Angel Heart, the main character, Harry Angel, in spite of being a dark person, shows a little compassion for the people he interviews, who end up dead.
Nevertheless, it is likely that the source title performs a double function: on the one hand, it hits at the main character's last name; on the other, it focuses on Angel's good -'Diabolical plan'). These are called nonce titles by Baicchi (2013: 14) .
Finally, let us outline some lines for future research. This study has sketched some quantitative remarks. However, a more in-depth quantitative treatment of the data and a psycholinguistic study which validates or refutes our findings would hopefully enrich this qualitative analysis. Moreover, this proposal is part of a wider project which focuses on particular film genres. Under the assumption that the different techniques applied to the translation process and the cognitive operations underlying them might clac 66/2016, 301-339 
